Abstract-The objective of this pilot study was to apply the hard laddering technique [1] , [2] , embedded in meansend chain (MEC) theory [3] , to understand why users utilize the various features and functionalities of social networking sites (SNSs). A convenience sample of 72 SNSs users in Brazil took part in the study. The study focused on Facebook as it is one of the primary means of social networking in this developing country.
A cursory scan of these selected results reveals immediate potential for using the study to understand which Facebook features are the most important to its users and why. This, in turn, may be used by, for example, advertising companies to better target specific market segments of SNSs users.
